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ÂProcess of creating, distributing, promoting, 

and pricing goods, services, and ideas to 

satisfy the customers need.

ÂMaking the product available in the right 

place and at a price that buyers are willing to 

pay.



ÂGroup of customers on which marketing efforts are 

focused.
Â 80% of products sold are purchased by 20% of your target market

ÂCharacteristics that affect target audience:
Â Age

Â Demographic (gender, race, income, education, occupation, social 

class)

Â Location

ÂFocal point of all marketing activities
Â Walt Disney ðmaking people happy

Â McDonaldõs ðrepeat purchases



ÂMarketing mix contains four marketing activities 

that a firm can control to meet the needs of 

customers within its target market.
Â Product

Â Place

Â Price

Â Promotion



ÂProduct ða good, service, or idea

ÂKnow your product! 

ÂBe able to adapt to needs and wants of your 

customers



ÂPlace ðlocation of business or placement in store. 

ÂPhysically where your store is
Â Hotels, fast food, shopping centers

ÂPlacement of products in store
Â Sale items in back

Â Pathway for customers


